
London line-up                                         
 Session 1 

Getting started with Heritage Open Days (Sarah Holloway, Operations Officer, Heritage Open Days)   
An introduction for new organisers or refresher for others. From who we are and how to register, to making 
the most of our online resources - come and get your questions answered! 
 
Interpreting your event (Beth Martin, Interpretation Officer,  National Trust)  Will your visitors feel welcome 
and at ease? Will they understand what your place is all about and why it’s so special? Using the National 
Trust’s Seven Principles of Interpretation and Visitor Journey Framework we will share practical hints, tips and 
examples to help you make the most of your event: from how to deliver the basics, to creating inspiring 
experiences which will rouse visitors to support your work and want to return.  
 
Tips and tools to promote and evaluate your event (Katja Condy, Heritage Open Days 
Manager) A practical session looking at how you can make the most of our resources, reach the audiences you 
want and record your success. Because you will want to shout about it afterwards, won’t you? 
 
Session 2 
Press tips and media magic (Harriet Roberts, Media Manager, Heritage Open Days)  
Free radio air time, column inches and photos in your local paper don't happen by chance!  Think creatively 
about making your event newsworthy from your very first planning meeting, put together a media list and get 
your words and pictures right so that your activity grabs attention and attracts visitors.  This interactive 
workshop will show you examples and help you learn how. 
 
An approach to bid writing and fundraising (Graeme McKirdy, HLF Development Officer)  
HLF has a number of funding programmes to help community groups learn about, explore and celebrate their 
heritage.  Grants can be used to carry out new research, produce interpretation and put on heritage learning 
events.  These projects could help make your building a more exciting and interactive place to visit or 
encourage more people and a wider range of people through the door! Come and find out about the 
application process and see examples of what other projects have achieved. 
    
Building communities not developing audiences (Stella Duffy and Hannah Lambert, Fun 
Palaces) An interactive session led by Fun Palaces, finding out about their work and exploring why and how you 
can throw open the doors of your buildings and organisations and welcome the local community to take part in 
your current plans and future dreams.  
 
Session 3 
Love Architecture @ Heritage Open Days (Jenny Peterson, R.I.B.A) 
Find out more about this exciting partnership with the RIBA and what will be offered for 2016 – from 
architectural interpretation boards for individual sites to a selection of talks and tours for wider initiatives. The 
session will also include a practical workshop on how to design your own HODS/RIBA board. 
 
New approaches to presenting Heritage: Silent Disco on Hastings Pier (Beatrice 
Rapley, Learning and Education Manager of Hastings Pier and Olu Jenzen, Researcher at Brighton University)  
A behind the scenes account of Heritage Open Days’ very first Silent Disco – from the idea to technical and 
physical challenges and successes. Through this case study, discover the different ways the team are engaging 
communities in their shared heritage and see how this could relate to you in your setting in 2016. 
 
On topic- themes and angles for 2016 (Katja Condy, Heritage Open Days Manager) 
Europe, the English Garden and literary anniversaries from Shakespeare to Roald Dahl are just some topics that 
will be on the public agenda in 2016. This session will help you explore how you can use these themes to do 
something new at your place and attract media interest and visitors. 
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