
 Your frequently asked questions…                                                                 
 
1. What is a hashtag? 

The ‘hashtag’ is one of the most commonly referred to social media buzzwords (or jargon, depending 
on your opinion). Essentially a hashtag is a word or series of words (without any spaces in between) 
prefixed with the ‘#’ symbol. For example #MerryChristmas or #FACup. 
 
Hashtags are also often acronyms e.g. The Great British Bake Off is commonly referred to as #GBBO on 
social media. Hashtags are used across all social media channels but are particularly important on 
Twitter and Instagram.  
 
But why use a hashtag? You will find that if you use a hashtag people will be able to find your post 
more easily. For example, if someone was interested in finding something to do at the weekend they 
might log onto Twitter and search for #event.  
 
If you would like a more in-depth tutorial on hashtags have a look at Mashable’s ‘Beginner’s Guide to 
the Hashtag’. [http://mashable.com/2013/10/08/what-is-hashtag/]  
 

2. What is a retweet? 
A retweet is when you repost someone else’s tweet (a post on Twitter). For example, Heritage Open 
Days recently retweeted the following post from Norwich Heart: 
 
#NorfolkHour how Heritage Open Days helped Norfolk communities in 2014 https://youtu.be/w5-
7OOwE5Sw  
 
The original tweet was posted on Norwich Heart’s Twitter page but by re-tweeting the post it also 
appeared on Heritage Open Days’ Twitter page.  

 
Why retweet? You might retweet for a number of reasons. First, you might just find the content 
interesting and it could be interesting to your followers. For example, you might see a post about a fun 
event planned in your local village or a recipe you’d like to share. Secondly, it may be directly about you 
and you’d like to promote what they’re saying about you. For example, someone may write a tweet of 
thanks for a good visit. Retweet it! 
 
In essence, retweeting is a great way of sharing content you find interesting and that fits in with your 
ethos and aims.   
 

3. How far in advance of Heritage Open Days’ event should I be using social media? 
It is a common misconception that social media should only be used in the immediate run up to an 
event, including Heritage Open Days. This of course is great but using social media throughout the year 
also has its benefits. 
 
Use social media to build interest and develop excitement throughout the year. If you’re posting fun 
videos, quizzes, beautiful photographs and interesting news stories throughout the year the likelihood 
is the more people will find out about you, the more people will be interested in what you’re doing and 
the more people will come to your Heritage Open Days event.  
 
Although Heritage Open Days only happens over four days of the year you can use social media to 
engage with your audience and drum up interest throughout the year.  

https://t.co/JmsaHGHLxN
https://t.co/JmsaHGHLxN
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4. Should I be sharing everything I post on one channel on every other channel?  

Creating a cohesive strategy and presence across multiple social media channels is important. Each 
channel should reflect the same aims and general message. For example, if you are a family friendly 
park this is something that should be reflected across all social media channels. 
 
However, it is also important to create original content on each channel. It can be very easy to copy a 
post from Facebook to Twitter and vice versa. However, it is likely that if someone follows you on both 
channels and starts to see the same content they may end up losing interest. 
 
Try to restrict posting the same messages to really important ones e.g. a successful funding bid, a 
programme of events or a great success story. Otherwise, try to create original content for all channels 
as this will keep your audience’s interest.  
 

5. How can I keep an eye on upcoming trends? 
It can be easy for social media trends to pass by in a flash. However, there are a number of tricks to 
ensure they don’t pass you by: 
 
• Get ahead of the game by look at Own the Moment [https://twitter.twimg.com/ownthemoment] 

This is a great tool as it outlines any upcoming seasonal, sporting and cultural events e.g. film 
festivals, flower shows, bank holidays etc. There’s nearly always a way you can use these events 
and make them relevant to your venue. 

• Take a look at what’s trending on Twitter. When you log into Twitter you will be presented with list 
of current trends down the left hand side of the screen. For example, you might find that  a 
piece of news is trending or a cultural event e.g. Museums at Night. Have a think about what you 
can post about these trends and join in the conversation. 

• Keep it local. Trends Map [http://trendsmap.com/] is another useful online tool that helps you to 
see what is trending in your local area. 

 
6. Is paid-for social media advertising worth the investment? 

When you post something on Facebook or Twitter (or some other social media channels) you are given 
the option to ‘boost’ your posts. A boost is a paid-for service and has the following benefits: 
• More people will see your post. Your post will feature as a ‘Sponsored’ post. 
• You can target a specific demographic. Facebook enables you to choose an audience according to 

age, location, gender and/or interests. For example, if you represent a Museum based in Derby you 
can specify that you would like to target men and women aged between 20-90 living within a 50 
mile radius of Derby whose interests include ‘Museums’ and ‘Heritage’.  

• You can boost a post with a modest budget. For example, Facebook boosts start from as little as 
£3.00 

 
Although there are a number of clear benefits to paid-for social media advertising, it is important to be 
cautious. People tend to be a bit more suspicious of adverts partly because there is an inherent 
suggestion that you may be selling something. When a social media post is paid-for it is clearly labeled 
as a ‘Sponsored’. 
 
It is always worth experimenting but don’t be too reliant on paid-for advertising. You will find that your 
audience will be more genuine and organic if you stick to the freebies! 
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7. I’m stuck for ideas for social media. Any suggestions? 
Everyone who posts on social media has experienced a slow day and a serious case of writer’s block! To 
get you inspired here are just a few things you could be posting about: 
 
• Photographs. Make sure they are of good quality and provide an interesting description of them. 

Try to build up a bank of photographs for future social media use. 
• Videos. If you don’t have any videos yourself why not ask your visitors to send some to you? Or get 

your volunteers involved? You could do a behind-the-scenes video, a sneak peek at the collection, 
an interview with a volunteer or a video from an event.  

• Quizzes. Everyone loves a good brainteaser. Try to drum up interest in your venue by asking people 
questions about it e.g. Which famous monarch once visited this castle? 

• Topical posts. Is Wimbledon on? Is a royal birthday coming up? How about the first day of summer, 
Chinese New Year or Christmas? Seasonal and topical posts about things that are going on now are 
very popular. Have a look at Own the Moment [https://twitter.twimg.com/ownthemoment] for 
inspiration 

• External links. If you’ve got a website try to use social media to drive traffic to this content. In 
addition, post any links of press coverage, TripAdvisor reviews, blogs etc.  

 
At the end of the day social media is a great platform for being creative. Enjoy and experiment! 
 
 

 


