
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Role profile: Heritage Open Days Visitor Experience Officer 
Grade 7  

Strategy, Curatorship & 
External Affairs 

This role is responsible for: 
The development of Heritage Open Days Organisers’ skills in creating and delivering enjoyable on-the-ground experiences for all festival visitors.  Drawing 
on the skills and knowledge in the NT VE community, and in the wider HODs network, the HODs VE Officer devises and delivers a range of workshops, 
networking events and seminars for Heritage Open Days Organisers.  This role is also focused on developing the profile of the programme through 
commissioning and delivering an appropriate marketing campaign and range of supporting collateral for HOD sites – both print and digital.  Working 
closely with the Heritage Open Days Media Manager, the VE officer will support PR and press needs, sourcing spokespeople, stories, anecdotes, visuals.  
  

Our values and behaviours 
 
 
Think Long Term 
We look after special places for people for ever. We’re dynamic, far-sighted 
and ready to lead for the long term. We behave in a sustainable way, reducing 
our impact on the environment and spending wisely to make sure we have the 
financial security to look after special places for ever. We keep things simple 
and are imaginative about finding better ways to do things. 
 
 

Love Places 
We love special places. We all value special places and the role they have in 
people’s lives. We understand and keep their spirit alive, conserving our 
natural and cultural heritage for generations to enjoy. We celebrate the 
distinctiveness of our places, keeping them honest and authentic, not uniform, 
fake or unloved. We are all ambassadors for the Trust, promoting the 
importance of special places and the experiences they offer. 
 
 

Inspire People 
We inspire people to love special places. We’re warm, welcoming and actively 
part of the communities around us. We encourage and listen to other people’s 
views, needs and suggestions and we exceed people’s expectations with our 
positive ‘can-do’ attitude. We thrive by involving people in what we do, inspiring 
them to share our passion for special places. 
 
 

Share our Common Purpose 
We work together to look after special places for ever, for everyone. We trust 
and empower each other to make the right decisions, working collaboratively 
and at pace. We build effective relationships, learning from each other and 
promoting simplicity, fairness, innovation and learning. As we work towards 
achieving our common purpose we’re clear on what we’re accountable for, 
making decisions within agreed frameworks. 
 

 

It’s about Improving the quality of 
HOD Visitors’ experiences through 
creating and delivering a 
comprehensive package of skills 
development workshops and online 
resources for Event Organisers, 
fostering a network of ambassadors 
for the festival – and developing the 
wider Festival’s practice in this area.,  
It’s about 
  
Gathering and analysing Visitor, 
Organiser and Volunteer insight, and 
sharing findings to inform the future 
direction of the festival. It’s also about 
equipping HODs’ organisers with 
evaluation tools, tips and techniques, 
so they can evaluate their own 
programmes  
 
It’s about 
 
Devising and delivering the Social 
Media marketing plans, ensuring 
HODs has a vibrant and energised 
online presence that enhances the 
festival’s profile and on-the-ground 
offer 
 

It’s about  
 
Working closely with the HODs Media 
Manager to devise and deliver a suite 
of media workshops for local 
Organisers, and to support the 
national media campaign – sourcing 
and drafting stories, photography, 
locations and  interview candidates 
 
It’s about  
 
Taking responsibility for the design, 
production and delivery of all national 
marketing materials and collateral, 
ensuring marketing is timely, economic 
and effective.   
This role also commissions visuals 
(photography and film) to support 
marketing, PR & Press needs and to 
supply fresh imagery to the website  
 
It’s about  
 
Managing and empowering a team of 
volunteers to deliver digital and online 
plans, holding regular catch ups and 
briefings, supporting the volunteer’s 
development and providing monthly 
social media reports 
 

What you will deliver 
 

 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Role profile: Heritage Open Days Visitor Experience Officer 
Grade 7 
 

Strategy, Curatorship 
and External Affairs 
 

Knowledge, skills & experience needed 
 

KNOWLEDGE  
• Understanding of Heritage Open Days – what it is, how it operates 

and its core values 
• Knowledge and understanding of both the heritage and museums 

sector, and of the wider cultural sector 
• Strong understanding of the principles and practices within the Visitor 

Experience discipline, including interpretation techniques 
• Understanding of digital and social media, and of the delivery of 

marketing and print and production collateral 
• Knowledge of UK heritage and history, sound grasp of English 

geography 
• Degree or equivalent qualification, in a relevant subject area 

 
SKILLS 

• Good communication skills – including presentation and report writing 
• Excellent organisational and planning skills 
• Good interpersonal and customer service skills 
• Media-savvy with an eye for evocative and effective stories, themes 

and angles 
• PC Literate in MS software packages,  with a good understanding of 

emerging digital trends and online user experience 
• Ability to work as part of a team sharing learning and ideas, and 

supporting other colleagues when required 
EXPERIENCE 

• Experience in running workshops, and skills development for others 
• Experience of working in the not-for-profit / voluntary or cultural 

heritage sector, and of managing volunteers 
• Experience of working with, and communicating through, digital 

media, databases and websites 
• Experience of giving presentations, and of thinking in a strategic way 
• Experience of delivering good customer service and working with a 

range of stakeholders 
 

 
 

     

Scale & scope of the role 
 
Reports to: Heritage Open Days Manager 

Operating budget: 
n/a 
 

Line management: 
No Staff, but this role is responsible for the management and development of 
Heritage Open Days’ annual team of Social Media Volunteers 
 

 
Area of impact: 
Heritage Open Days is the national flagship festival of heritage in England. 
Attracting 3 million visitors in 2016, Heritage Open Days operates across 
5,200 sites and events, the festival includes a wealth of stakeholders and 
contacts inside, but predominantly outside, the National Trust.   
 
Nature of impact: 
This role is responsible for the development of visitor experience skills across 
a broad range of event organisers, based in a wide variety of locations and 
organisations.  This skills development will encompass face to face 
development, identifying and producing relevant resources and toolkits, and 
supplying digital support.  The HODs Visitor Experience Officer is also 
responsible for the pre and post visit experience through a vibrant programme 
of digital media delivery, through the production of up to date marketing 
materials and through supporting the annual media and PR campaign.  

The attached organogram shows where this role fits in with the team structure. 
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